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2025
the 14™ East Asian

Academic Exchange Forum
Economic and Regional Cooperation in East Asia

» Host
Research Center for Modern Applied Statistics and
Big Data, Huaqiao University
Institute for Big Data of Digital Fujian“the Belt and
Road”Service Industry

» Co-host

Dong-A Univ. SSK Global Al Network Research Center

China, Xiamen

November 7-10, 2025
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2025

the 14™" East Asian Academic Exchange Forum

CONTENTS

Notes for Participants

® Please familiarize yourself with this conference handbook in advance and attend
all academic sessions punctually according to the schedule.

® Should there be any last-minute changes to the schedule or venue,-the
organizing committee will provide timely notice.

® Presenters are requested to be in the respective session room 5 minutes prior to
the start of their session.

® All participants are kindly ‘asked to wear their name badges throughout the
conference.

® As a courtesy to all speakers and attendees, please ensure your mobile phone is

switched to silent or vibrate mode.

Conference Organizing Committee Contacts

Xindong Zhao: +86 159 8001 1332
Email: xzhao@hqu.edu.cn
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Conference Schedule

Tentative Schedule

November 7,2025 Registration

November 8,2025 Academic Sessions

November 9,2025 Chinese Cultural Exploration Program
November 10,2025 Departure
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Detailed schedule

November 8, 2025 (Saturday) — Academic Sessions

Morning Session: 09:00 - 12:00

Time Activity
Presider: Prof. Xindong ZHAO
Opening & Welcoming Remarks
* Representatives from China, Japan and Korea
Prof. Xiuwu ZHANG
09:00 - 09:20
Prof. Qingzhu YIN
Prof. Feng YAO
Prof. Suk-Jun LIM
Time Activity

Presider: Prof. Suk-Jun LIM

Presenter: Qingzhu YIN; Younan YU; Zhuang ZHAO
09:20 - 09:50 Title: Empirical Analysis of Management Dynamics of Japanese
Companies in China

Presenter: Jeeseung HAN
09:50-10:20 Title: Ontology-Driven Knowledge Graph Construction
for International Relations

Coffee / Tea Break: 10:20 - 10:40

Activity

e Presider: Prof. Xiuwu ZHANG

Presenter: Xindong ZHAQO

10:40-11:10 Title: Reasons for Insufficient Consumption in China

Presenter: Feng YAO
11:10-11:40 Title: Deep Seeking the Causal Relationships between GDP and
international Trade of China-US-Japan

11:40-12:00 Discussion Session
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Lunch Break: 12:00 - 14:30

Afternoon Session: 14:30 - 17:10

Activity

Time Presider: Prof. Qingzhu YIN

Presenter: Suk-Jun LIM
14:30 - 15:00 Title: Industrial Divergence and Global Value Chains: A Comparative
Study of Korea and Taiwan's Semiconductor Trajectories

Presenter: Shu YANG
15:00 - 15:30 Title: The Synergetic Test of Human Capital Stock and Regional
Economic Development in Northeast China

Coffee / Tea Break: 15:30 - 15:50

Activity

Presider: Prof. Feng YAO

Presenter: Eun-Ju LEE
15:50-16:20 Title: Examining China’s Official Media Coverage of
US-Japan-South Korea Trilateral Cooperation (2010-2024)

Presenter: Yidan HUANG

Title: The Impact of Agricultural Place Branding's Crisis and
Scapegoat on Consumer forgiveness -An Analytical and Empirical
Research Based on Situational Crisis Communication Perspective

16:20 - 16:50

16:50-17:10 Discussion Session
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Host Institution

Research Center for Modern Applied Statistics and Big Data, Huagiao University

The Research Center for Modern Applied Statistics and Big Data, Huagiao
University was officially established in November 2014 as a university-affiliated
research institute. It serves as a key research platform for the University to respond
to the era of big data and strategically advance into the field of data science.

Currently, the Center has gathered over 20 full-time and part-time researchers
from the Institute of Quantitative Economics and Statistics, the School of Economics
and Finance, the Business School, the College of Tourism, and other related schools.
This interdisciplinary talent composition provides a strong foundation for conducting
cross-industry big data research.

The Center focuses on big data applications in key sectors such as the digital
economy, tourism economy, retail services, smart transportation, and public health.
It aims to address critical challenges in these domains while providing in-depth
data-driven support for local development. The Center has actively collaborated with
the Fujian Provincial Bureau of Statistics as well as the statistical authorities of
Xiamen and Quanzhou, completing several applied research and decision-support
projects of practical significance.

During the COVID-19 pandemic, the research team developed a data model
based on infection incubation periods, offering epidemic control timing forecasts for
the Quanzhou Municipal People's Government, which helped avoid economic losses
estimated in the billions of yuan, demonstrating the practical value of big data
analytics.

Looking ahead, the Center aims to build a new multidisciplinary platform for
innovation and collaboration. On one hand, it will delve deeper into the fundamental
scientific issues of applied statistics and big data technologies—enhancing academic
exchange through expert lectures and thematic workshops, improving research
capacity, and striving to publish in top international journals. On the other hand,
guided by major needs of industries and local development, the Center will provide
targeted data analytics and technical consulting services, strengthening the
University’s link with society. Ultimately, it aspires to become a leading research hub

for applied statistics and big data among Chinese scholars worldwide.
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Institute for Big Data of Digital Fujian "The Belt and Road" Service Industry

The Institute for Big Data of Digital Fujian "The Belt and Road" Service Industry is
established in 2018 with the support of the Fujian Provincial Development and
Reform Commission. It serves as a vital component in advancing the application of
big data and service industry development of Fujian Province. This Institute aligns
with "The Belt and Road" initiative by fostering the development of big data in
service industries crucial for the advancement of the initiative. This institute is
uniquely positioned to address the growing need for advanced data analysis and
solutions within service sectors that span multiple nations and regions involved in
the Belt and Road initiative.

The Institute’s primary mission is to establish a multidisciplinary, innovative
collaborative platform that promotes scientific research on big data technology and
talent development. This platform facilitates the exchange of ideas and knowledge by
inviting leading experts in statistics and big data from both domestic and
international arenas. Through lectures, specialized workshops, and academic
conferences, the institute cultivates a thriving academic atmosphere that enhances
the scientific research capacity of its members. This engagement allows the institute
to produce high-quality research, aiming for publication in top-tier journals, thereby
raising the institution’s visibility and impact both nationally and internationally. The
institute also emphasizes the development of a strong, well-structured academic
team. With a focus on long-term academic growth, it is dedicated to recruiting highly
qualified researchers and inviting renowned external experts to contribute their
insights.

In line with its mission, The Institute for Big Data of Digital Fujian "The Belt and
Road" Service Industry provides critical data analysis services, driven by major issues
facing the service industry. It functions as a bridge connecting the university with
various social sectors, offering technical consultation to help solve real-world
problems. This applied research supports the integration of big data into industries,
particularly in the context of the Belt and Road initiative, which requires
comprehensive data solutions to optimize cross-border service industries. By
leveraging data analytics and intelligent algorithms, the Institute contributes to

improving service efficiency, supply chain coordination, and international business
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connectivity. The research focus at the institute is both forward-thinking and
distinctive, particularly in the areas of big data applications, big data industry
development, and the integration of big data with an open economy. The rapid
digitalization of economies, including those along the Belt and Road route, creates an
increasing demand for skilled data professionals.

Looking ahead, The Institute for Big Data of Digital Fujian "The Belt and Road"
Service Industry will continue to enhance its strategic development by collaborating
with international institutions and leveraging new technologies to stay at the
forefront of the big data revolution. As the Belt and Road initiative unfolds, the
institute aims to become an essential hub for knowledge, innovation, and talent in
the big data service industry, contributing to the economic modernization and global
competitiveness of the region. Through these efforts, the institute will play a crucial
role in achieving the goals of the Digital Fujian strategy, positioning itself as a key

player in the digital transformation of the service industry.
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